BACKGROUND
Publication Details
The Thoughtful Investor newsletter is
published quarterly as a client and
prospect newsletter for investment
professionals. Publication dates are the
first of January, April, July and October
to coincide with quarter end. The full
newsletter is a four-page printed publication, typically including 4-6 articles
with a total word count between 2,500
and 3,200. The newsletter has been
published continually since 2004 and
the name Thoughtful Investor has been
trademarked for use as a newsletter.

Active Management Perspective
Active management takes a riskmanaged, opportunistic approach
to managing client portfolios. This
approach may seek to avoid down
markets - preserving the investor’s
capital; take advantage of trends in
the market to position the portfolio in
those asset classes with the potential
to excel; invest in more volatile asset
classes where risk management is
essential; or enable an investor to take
a more aggressive position in equities
while limiting risk.

The Editor
Linda Ferentchak has created marketing materials for active investment
managers since 1992 and has written client newsletters for investment
advisors, mutual funds, investment
providers, banks, associations and
corporations. She has an extensive
background in financial markets and
investment approaches.

P.O. Box 185
Morrison, CO 80465
(303) 989-5656
fcainc@effectivewords.com
www.thoughtful-investor.com
www.activemanagersresource.com

The Thoughtful Investor newsletter is designed for
investment professionals who do not believe buyand-hold investing is in their clients’ best interest.
The newsletter differs from other publications
available to financial advisers because of its active
management perspective. At least one article in
each issue supports the need for active portfolio
management. The remaining content strives to
offer practical money management advice and
perspectives on investing. Each issue is FINRA
reviewed prior to distribution.
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A New Year’s To Do List

W

elcome to 2015! To make this
year a truly productive one,
where you meet your goals and
build a more secure financial future,
we offer the following suggested New
Year’s resolutions.

1. Update or create your personal
net worth statement.

This is a listing of your
assets and liabilities designed
to help you understand
what you have, what
you owe and what your
actual net worth is. On
page two, we offer a
brief form for calculating
your net worth.
It’s hard to understate
the importance of knowing
your net worth. This is the
number you need to be able to plan
effectively for retirement or any financial goal, to establish an estate plan, to
borrow money, and to understand your

Be Kind to Your
Beneficiaries

resources should an opportunity or a
disaster occur.

2. Check your credit report.

A credit report is the single best
tool you have to make certain you are
not a victim of ID theft and that your
credit score is accurate. Order your free
annual credit report online at www.
annualcreditreport.com, by
calling 877-322-8228, or by
completing the Annual
Credit Report Request
Form (available on line
at www.annualcreditreport.com) and mailing
it to: Annual Credit
Report Request Service,
P.O. Box 105281, Atlanta,
GA 30348-5281.
www.annualcreditreport.
com is the only authorized source for
your free annual credit report from the
three nationwide consumer reporting
continued on page 2

The Population Puzzle

T

he biggest error made by a traditional buy-and-hold approach to
investing is to assume that the
past will repeat in more or less the
same fashion. There will be bear markets
but the market’s long-term upward trend
will overcome and everyone’s portfolio will
somehow end up earning the long-time
average somewhere between 7 and 10%
annually. Or will it?
There is a wave of change rolling
across the United States that will profoundly impact the financial markets.

We are moving into unknown territory.
There has never been a time in history
with so many older individuals and such
a proportionally smaller youth segment.
That affects all the cycles that make up
the market from the rate of consumer
spending and investing to workforce
capacity and government spending.
Demographics can be viewed somewhat as flow of lava, there’s nothing
that can stop them except time or a
major catastrophe. If you run short of

I

f you have insurance policies,
retirement accounts or “payon-death” designated accounts,
make certain your beneficiaries
know the accounts and policies
exist and where they are held.
Otherwise, there is no guarantee that these assets will reach
intended heirs after your death.
There is an estimated $60
billion in “abandoned” assets held
by states and an unknown amount
still sitting in policies held by
insurance companies. Under varying state laws, financial institutions
and other companies are required
to turn over any funds considered
“abandoned,” including uncashed
paychecks, forgotten bank account
balances, unclaimed refunds, insurance payouts and contents of safe
deposit boxes. While these funds
remain the property of the individuals who have failed to claim
them, it doesn’t do the individual
much good if they never knew the
account existed.
Insurance companies typically
use the Social Security Administration’s Death Master File to
cancel annuity payments to clients
who pass away, but up until 2012,
there was sometimes little effort
made to inform beneficiaries of
the policy. A settlement among
major insurers and several states
has now imposed the burden on
the insurance companies to make

The newsletter is available in a variety of formats:
• Printed four- or two-color and formatted as a
self mailer or insert
• A PDF file, formatted as a four-page newsletter
• An HTML formatted web page
• Two of more formatted emails
• Two separate two-page newsletters available in the formats above.
• Articles are sold individually for use in proprietary newsletters, blog
posts, news releases, web content, social media and other communications.
• Custom publications can also be created combining articles from different issues as well as client articles.
continued on page 3
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Newsletters are priced as follows:
Format

Cost

One-time set up charge for photograph and contact information
Printed four-color newsletters - Minimum 150 newsletters

$75
$300

Next 151 to 500 newsletters

$1 each

Next 501 to 1000 newsletters

95¢ each

Next 1001 and up HTML coded email or web page newsletter

85¢ each
$300

PDF file for email/web site posting WITH printed newsletters

$55

Full color PDF file for email/web posting WITHOUT purchase
of printed newsletters

$300

Individual article purchase
Less than 250 words

$60

250-500 words

$90

More than 500 words

$110

Full issue

$300

Custom mastheads are priced on a bid basis. Custom newsletters are also
available that use a combination of client-produced and Thoughtful Investor
content. Please call for information.

